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Eye to Eye with Big Bass
Robert Earl Woodard
Genre: Nonfiction

   
Generate traditional press interest in author and bass 
fishing expert Robert Earl Woodard and his book
Eye to Eye with Big Bass

• Targeted media in Alabama to highlight Robert’s   
   local/regional ties
• Targeted national U.S. media focused on fishing, 
   outdoors/nature/camping, men’s interest, and farming/
   agriculture/aquaculture

• 131 media outlets picked up the press release via PRWeb       
   with a combined total of more than 138 million potential  
   impressions
• Secured interviews with niche outdoors publications     
    Desert Rat Outdoors and Sportsman’s Spotlight; a book  
   giveaway feature with the ChiWulff fly fishing blog; and a  
   review with the Midwest Book Review
• Journalists with Fishing Tackle Retailer, Chicago Daily  
   Herald, Dayton Daily News, and The Fishing Line
   requested a copy of the book for review

CASE STUDY

https://www.authorhouse.com/Bookstore/BookDetail.aspx?BookId=SKU-001147788
https://www.skinnymoose.com/desertrat/2018/05/07/talking-bass-with-robert-earl-woodard/
http://www.aginfo.net/index.cfm/report/id/Sportsman-s-Spotlight--39396
http://chiwulff.com/2018/03/12/new-chi-wulff-giveaway-eye-to-eye-with-big-bass/
http://www.midwestbookreview.com/sbw/mar_18.htm#fishing


CASE STUDY

An interview with the author was featured in the 
Desert Rat Outdoors website.

The book was featured in the Sportsman’s Spotlight 
radio program on AgInfo.net.

The book was offered as a giveaway in the 
ChiWulff fly fishing blog.

The book was reviewed by the Midwest Book Review 
and featured on their website.


